
 

AGENDA 

Welcome and MHA Update  - 9:00 - 9:30 am

Opening Keynote  - 9:30 - 10:30 am

Geek Out, Don’t Freak Out: How to Engage Customers Using Data
Presented by: Jaci Haack 

Your challenges are real: you’re working hard to attract and build connections with new 
patients, keep the ones you have, and drive long-term patient loyalty – all while dealing 
with changing patient expectations and limited resources. Learn how you can better 
combine and leverage healthcare and non-healthcare data (including social 
determinants of health) to better understand and target new prospects, retain new and 
existing patients, activate them in their health outside of the clinical setting – all helping 
build long-term relationships and loyalty.

Breakout Session #1 - 10:45 to 11:30 a.m.

Marketing Track
The Intersection of Healthcare Marketing Communications and Patient Experience
Presented by: Megan Yore, Immediate MSHPM Past President  

Consumerism in healthcare continues to be a hot topic of conversation, and marketing 
communications professionals have been tapped to contribute to the effort of providing 
a seamless experience for patients (customers). How does your lived experience 
compare? Join Megan Yore, MSHPM President Emeritus, for an interactive session 
about themes that have arisen through 18 interviews with marketing, communications, 
patient experience, and clinical professionals from 10 Great Lakes region healthcare 
organizations. The interviews are part of Megan’s study of the topic for her doctoral 
dissertation.
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Planning Track
Strategic Teams and Healthcare Transformation – What Matters?
Presented by: Daniel Wolf 

Strategic Teams are emerging as the structural assets that power Healthcare 
Transformation.  Strategic Teams provide the effort for shaping the Four Natural Goals 
of the forward-focused healthcare system:  Customer Connections, Economic 
Performance, Comparative Advantage and Enterprise Stewardship. Drawing from 
research and practice, we will explore the design and function of Strategic Teams in 
different roles for driving growth, performance and change.  We will review the 
challenges of Strategic Teams assigned to everything from service line management to 
population health, technical innovation to segment management. This program will 
reflect on the central themes of the book, Strategic Teams and Development. The 
importance of broad engagement in the Strategic Agenda, the effective leadership of 
Talent matched to purpose, and the Cultural Agenda of healthcare organizations is the 
main focus.   

Student Track
From Student to Professional 
Presented by: Elle Holes, Jessica Springer, Jasmine Brown, John Fick, EdD, FACHE and  
Alise Reed-Patton

Join an interactive panel discussion to learn more about their journey to a career in 
health care strategy and marketing. Panelists will share their own stories about breaking 
into the health care field, what their day-to-day job entails, and advice for how students 
can best prepare themselves to be career-ready including tips on resume building, 
interviewing, and more. Students will also have an opportunity to ask their own 
questions about making a successful transition from student to professional

Lunch: 11:45 a.m. to 12:45 p.m.

Breakout Session #2 - 1 - 1:45 pm



Marketing Track
Secrets of a Successful Media Strategy
Presented by: Mark Geary, Beaumont Health 

How do you cut through the noise and get a reporter’s attention? How do you identify 
and train people in your organization to excel at media interviews? Learn best practices, 
tips and tricks to identify stories and share them with the news media. Also, learn why 
responding quickly to media inquiries about challenging situations is just as important 
as responding quickly to inquiries about good news. This will be an interactive 
presentation with real-life examples.

Planning Track 
Mapping the customer journey from start to finish 
Presented by: Kristina Evey, BHSH Spectrum Health

A journey map is a very helpful tool to illustrate the steps your customer(s) go through 
in engaging with your company. However, it can be difficult and sometimes 
overwhelming for marketing professionals to determine which touchpoints they should 
focus on to make the biggest impact. Discover tips to help you narrow your 
organization’s goals and priorities to achieve the patient experience results that matter 
most to your organization and most importantly, to the customer. You’ll also hear 
lessons learned from industries outside of health care and how they can be applied to 
the work your teams are doing. 

Breakout Session #3 - 2 to 2:45 p.m. 

Marketing Track
Digital Marketing
Presented by: Keith Boswell, ADHD Online

Description coming…



Planning Track
Don’t Be Left Behind. Prepare Your Website Now for the 5G Revolution
Presented by: Sujal Raju, Enqbator 

Is your website infrastructure and your web content ready for the future? Technology 
moves faster than you think and if you’re not ready, your customers and your brand’s 
reputation may be left behind. With the onset of the 5G revolution, users will want more 
content, and they will want it faster than before. Learn how your website can be 
prepared technically, so that you can bring out the most in your content. Prepare your 
digital presence now with a sound technical infrastructure and be ready for the exciting 
future ahead.

Closing Keynote - 3:00 - 4:00 pm
Fostering an Inclusive Patient Experience
Presented by: National Kidney Foundation, University of Michigan Medicine, and BHSH 
System 

Representatives from health care organizations throughout the state will participate in a 
panel discussion focused on diversity, equity and inclusion efforts and their impact on 
the overall patient experience. Panelists will share best practices and case studies in the 
areas of LGBTQ+, anti-racism, and gender identity work, among others. 


